
■ Free Checklist: Do You Spend Too Much on
Marketing?
Brought to you by Seventy5 Digital — Websites, SEO & Marketing That Actually Work.

Most small businesses spend more on marketing than they need to — not because they
want to, but because the system is designed that way. Multiple suppliers, mixed strategies,
unclear reporting… and before you know it, the budget’s gone but results are still flat. Use
this checklist to find out if you’re overspending, overstretched or underperforming with your
marketing — and discover a smarter, all-in-one alternative.

■■ Section 1: Costs & Budget

■ Do you pay more than one agency or freelancer each month?
■ Are your website, SEO, and social media all billed separately?
■ Do you know exactly what you spend on marketing each month?
■ Are you paying for tools or platforms you rarely use?
■ Has your spend increased but your leads or sales haven’t?

If you ticked 3 or more — you’re likely overspending on fragmented services.

■ Section 2: Time & Management

■ Do you spend more than 3 hours per week managing your marketing?
■ Are you chasing agencies or freelancers for updates or reports?
■ Do you struggle to find time to post on social media consistently?
■ Do you often delay blog or email content because “something else came up”?
■ Does marketing feel like a second job on top of running your business?

If this sounds familiar, your marketing might be costing you more in time than
money.

■ Section 3: Performance & Results

■ Do you track how each marketing channel performs — or just “go by feel”?
■ Are you confident you’re ranking where you should on Google?
■ Have your social followers or engagement stalled?
■ Is your website generating enough enquiries or sales?
■ Do you get monthly reports that show results — not just activity?



If you answered “no” to most of these, your marketing is likely underperforming.

■ Section 4: Consistency & Strategy

■ Does your marketing have a clear, unified message across all platforms?
■ Do your agencies or freelancers communicate with each other?
■ Is your branding consistent — same tone, visuals, and goals?
■ Do you have a documented marketing plan for the year?
■ Are you reacting to trends rather than following a strategy?

Ticked a few? It’s time for a joined-up approach.

■ Section 5: The Smarter Solution

If you’ve realised you’re spending too much — in cost, time, or confusion — there’s a
simpler way. The Seventy5 Digital Marketing Partnership gives you:
■ One monthly fee
■ One partner handling everything — website, SEO, social, email, content & consultancy
■ Regular reports and measurable results
■ More time for what really matters — running your club or business

■ Book a free strategy call: https://seventy5digital.co.uk/digital-marketing-partnership/

■ Summary Score

Count how many boxes you ticked:
- 0–5: You’re doing well — just make sure you track ROI regularly.
- 6–10: You’re likely overspending or underperforming — time to review your strategy.
- 11–15: You’re doing too much for too little return — a partnership approach could save
you serious time and money.
- 16+: You’re in the danger zone — let’s fix that.


